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Established
July 15, 1953

Paid-in Capital
¥153,795 million

Number of Shareholders
51,524

Number of Common Stock Issued
782,865,873

Domestic Manufacturing Divisions
Gunma Manufacturing Division (Automobiles Division)
Utsunomiya Manufacturing Division
(Aerospace Division and Eco Technologies Division)
Saitama Manufacturing Division
(Industrial Products Division)

Major Shareholders
 1.  Toyota Motor Corporation 
 2.  The Master Trust Bank of Japan, Ltd. (Trust account) 
 3.  Japan Trustee Services Bank, Ltd. (Trust Account 4G) 
 4.  Japan Trustee Services Bank, Ltd. (Trust account) 
 5. The Bank of New York Mellon as 
   Depositary Bank for DR Holders 
 6.  Nippon Life Insurance Company
 7.  Suzuki Motor Corporation 
 8.  Mizuho Corporate Bank, Ltd.
 9. Mizuho Bank, Ltd.
10.  Sompo Japan Insurance Inc.

Stock Exchange Listing
Tokyo Stock Exchange

Transfer Agent
Mizuho Trust & Banking Co., Ltd.
2-1, Yaesu 1-chome, Chuo-ku, Tokyo 103-0028, Japan

Website Address
http://www.fhi.co.jp/english/ir/
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Quarterly Common Stock Price Range (Tokyo Stock Exchange)
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The entire Annual Report including the fi nancial statements, please visit FHI’s website: 

http://www.fhi.co.jp/english/ir/report/ar.html

Designed around the “Best Balance for Active Life” concept, the new Forester blends and integrates three key ele-

ments—packaging, drivability, and the environment—at an advanced level. With enhanced environmental perfor-

mance, the new Forester is a crossover SUV that is capable of eliciting real feelings of “simple operation, a sense of 

reassurance as well as of a pleasant drive in comfort” from the wide-ranging lifestyle perspectives of all drivers and pas-

sengers. This concept has resonated with many customers all over the world, recording strong sales.
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